we 


Apvertisinc 


Test TV Ads at 
Mixed (Jan., p. 8) 
A.G. of Colo. in Push to Up Sales (March, 


Checkouts—Reaction 


p. 7) 

Star Wars: Top Winners Push Price Button 
to Earn NAWGA Ad Contest Awards 
(March, p. 18) 

When the ‘Quality’ in QFC Implied High 
Prices, A New Message Required a New 
Medium (Oct., p. 32) 


Associations 


NAWGA Pushes Productivity in March 
(Feb., p. 7) 

Reagan Economy to Highlight CFDA Meet- 
ing (March, p. 7) 

Pamphlet Takes Price Heat off Grocers 
(March, p. 7) 

Tom Wilson Suggests Ongoing Dialogue 
on Industry Issues (March, p. 7) 

Star Wars: Top Winners Push Price Button 
to Earn NAWGA Ad Contest Awards 
(March, p. 18) 

FMI Ready for ’81 Convention (April, p. 6) 

150 Members Rate Food Marketing Insti- 
tute (May, p. 36) 

The Tennis Set (June, p. 26) 

FMI Redifines a Supermarket (Aug., p. 7) 

Existing Regulations FMI Would Like 
Changed or Dropped (Aug., p. 26) 


Auto Suppus 


Automotive Aftermarket Going Full Throt- 
tle at Supers (Feb., p. 41) 

Parlaying ‘Do It Yourself’ into Car Care 
Profits (Nov., p. 19) 

Antifreeze/Coolant Going Year 
(Nov., p. 19) 


Round 


Basy Neeps 


Birth ‘Boomlet’ Boosts Baby Food Sales 
16.2% (Sept., p. 80) 


Baxeo Goons 


Consumer Expenditures for Baked Foods 
(October, p. 21G) 

The Years Successful Marketing Strategies 
(Oct., p. 21) 

Parade of New Products (Oct., p.21L) 

Advertising: The Big Push (Oct., p. 21R) 

Variety Breads: The Spice of Life (Oct., p. 
21S) 

Merchandising Workshop (Oct., p. 21T) 

Category Roundup (Oct., p. 21V) 

Research Update (Oct., p. 21AA) 

Serving Up the Truth (Oct., p. 21BB) 

Consumer Data/2000 (Oct., p. 21DD) 


Beveraces 


Wine: Movement Makes Merchandisers 
Mellow (June, p. 33) 
Beer: New Varities Deluge Stores (June, p. 


34) 
Soft Drinks: Sales Effervescence Pleases 
Retailers (June, p. 35) 
A Machine for All Returnables (July, p. 7) 
Where the Bottle Bills Are (Aug., p. 7) 
Retailers Roll Out the Barrel to the Tune of 
a $1 Billion Increase (Sept., p. 88) 
Retailing Focus: Wine (Nov., p. 22) 
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Canopy 


Candy Takes a Price Punch but is Still a 
Winner (March, p. 33) 


Canned Goons 


Response Good to Jewel’s No Salt/Sugar 
Line (June, p. 7) 

Light-Packed Fruits and Italian Sauces 
Brighten Category (Sept., p. 96) 


Cereats 


Time-Saving, Price Advantages Keep Cere- 
al Sales Crisp (Sept., p. 94) 


Cuain Stores 


Goal of Meijer One-Stop Combos: Integrat- 
ed Scanning of Foods, GM (Feb., p. 16) 

At Gromer’s, Scanning All Departments 
Builds Tight Operation (Feb., p. 17) 

Giant Cuts Prices, Abandons Item Pricing 
(May, p. 6) 

Navajos Say, ‘Adios, Old Trading Post’ 
(May, p. 32) 

Farmers: Turning Around and Taking Off 
with Revamped Operation, Liquor 
Warehouse Stores (July, p. 30) 

A&P Posts Loss, Plans Box Store (Aug., p. 
7) 

Borman’s Sells Drug Stores (Aug., p. 7) 

Food Firm Stocks Bear Up Despite Bear 
Market (Oct., p. 9) 

Jewel Expands Bank Services (Oct., p. 10} 

50 Top Publicly Owned Food Chains (Oct., 
p. 23) 

Fallout from Top Chains Report (Dec., p. 6) 


Consumer AFFairs 


Hispanic Market Needs More Bilingual La- 
bels (Feb., p. 6) 

Nutrition News for Market Stands (July, p. 
7) 

Nutrition Council Forming (Aug., p. 6) 

Kroger Puts It at Point of Sale (Aug., p. 6) 

General Foods Coupons to Aid Muscular 
Dystrophy (Aug., p. 6) 

Anti-Price Change Bills Resurface (Aug., 


p. 7) 
Tom Thumb Adds New Consumer Ser- 
vices (Nov., p. 6) 


Convenience Stores 


Study Predicts 188% Convenience Store 
Growth by '89 (May, p. 6) 


Dairy 


Ice Cream Has Sales Power Says IAICM 
(March, p. 7) 

Butter Surplus: 11 Billion Pounds (Aug., p. 
6) 

Consumers Eat More Cheese, Yogurt 
(Sept., p. 99) 

ADA Dairy Case Check Shows All's Not 
Cool in Many Stores (Dec., p. 32) 


Deu/ Bakery 


The Service Bakery: Supply and Demand 
(June, p. 26H) 

Roundtable (June, p. 26J) 

Deli Survey (June, p. 26Q) 

Housekeeping (June, p. 26U) 

Consumer News (june, p. 26F) 





Diet ano Gourmet Foops 


Gourmet Market up 50% by 1990 (Jan., p. 
8) 

Diet Foods: Getting Merchandising Into 
Shape (Oct., p. 29) 


Direct Store Deuivery 


Direct Store Delivery: Retailers Gain More 
Control at Store Level (June, p. 21) 
Computers Streamline Direct Store Deliv- 

ery (June, p. 29) 
Frito-Lay/McKinsey Study Pins 
Snack Profits (June, p. 37) 


Down 


Epitor’s View 


Now Retailing Is War (Jan., p. 6) 

Tom Wilson’s Hit Parade (Feb., p. 5) 

Science, Food and the '80s (March, p. 5) 

SAMI: Generics Are Up Again (April, p. 5) 

Item Pricing Wanted—On Everything 
(May, p. 5) 

Who'll be First with ‘Quadri’-Value Cou- 
pons? (June, p. 5) 

Needed: An Ad Hoc Committee for Retail- 
ing Nomenclature (July, p. 5) 

On Getting Our Just Rewards (Aug., p. 5) 

Zen and the Art of Business Management 
(Sept., p. 5) 

The Economy, Baseball and the Growing 
Threat of Prosperity (Oct., p. 7) 

The Consumer Hasn't Changed as Much 
As You Have (Nov., p. 5) 

Handicapped Need Store Access (Dec.., p. 6) 


Emptoyees 


Add New Ticks to Labor Costs This Month 
(Jan., p. 8) 

Executive Salary Trends in ‘81: Boom, 
Bust Burgs Billed ‘Best Bets’ for Big 
Bucks (Jan., p. 8) 

Surprise! You Just Inherited $64,000 (Jan., 
p. 35) 

Lie Detectors: Is This a Solution That Fits 
the Crime? (March, p. 27) 

Minimum Wage Ups Prices (April, p. 6) 

Sending a Letter Now Costs $6.63 (July, p. 
~ 

Sales Volume Increases Productivity (July, 
p. 7) 

Execs Reap 11 Percent Increase in Com- 
pensation (Sept., p. 6) 

L.A. Labor Pact Paves Way for Productivity 
Gains (Sept., p. 11) 

What Employees Want to Know (Nov., p. 
6) 

Exec Appointments Drop (Dec., p. 37) 


Enercy 


Solar Soup Heats Experimental Store (Jan., 
p. 30) 

No Energy Credits for Grocers (Feb., p. 6) 

Energy Counterattack with New Manage- 
ment Tactics (May, p. 11) 

Energy Interface Ties In with POS Com- 
puter (May, p. 12) 

How Bob Stewart Plugged the Energy 
Drain from His Class ‘Cathedral’ (May, 
p. 19) 

Retail Energy Management: A Common- 
sense Approach to Energy Savings 
(May, p. 28) 


Encineerinc (Cotumn) 


Plan Store to Cut Theft Losses (May, p. 50) 
Engineering Eggheads, Try this 40-Ques- 
tion Quiz (Nov., p. 30) 


Foop Brokers 
Food Brokers: New Challenges in a Chang- 
ing Market (Dec., p. 14) 


Foop Prices 


DOA Predicts 10% to 15% Food Price Rise 
in ‘81 (Feb., p. 7) 

Pamphlet Takes Heat Off Grocers (March, 
p. 7) 

Food Prices Rise Lower than CPI (April, p. 
6) 

USDA: Food Prices to Jump by 10-15% 
(May, p. 6) 


IO 


Frozen Foops 


Spelunking for Frozen Foods (Jan., p. 33) 
Frozen Food Up in First Quarter (July p. 7) 
romoticns at Smith's Food King Ror 

Frozen’s Sales 20% (Sept., p. 88) 

Frozens Promoters Stage Repeat Perfor- 
mance (Oct., p. 10) 

Frozen Foods: Are Retailers Resisting the 
Profit Pull? (Nov., p. 15) 


General Mercuanpise 


Today’s Houseware Sections Need to 
Serve Two Trends: Convenience and 
Gourment Leisure-Time Cooking (Jan., 
p. 23) 

Automotive Aftermarket Going Full Throt- 
tle at Supers (Feb., p. 41) 

Wicker: A Basket of Profits (May, p. 78) 

Greeting Cards: Investment in Footage 
Pays Off (Aug., p. 17) 

P&C Food Markets: Stationery Joins The 
Fast Movers, Sales Double (Aug., p. 18) 

School Supply Sections Get Home Office 
Business Boost (Aug., p. 19) 

GM Hits 10.6% of Store Sales; Batteries 
Lead Gainers (Sept., p. 72) 


Generics 


Retailers Needn’t Underprice Generics to 
Spur Volume: Study (Feb., p. 6) 

Generic Cigarettes Go National (May, p. 6) 

How Many Food Operators Now Handle 
Generics? (Sept., p. 14) 

A&P Designs Own ‘Generics’ (Oct., p. 9) 

Generic Labels Update: SAMI Tracks Top 
10 Categories in Four Departments 
(Oct., p. 31) 

Generics: The Overall Rate Begins to Slow 

(Dec., p. 30) 


Government 


No Energy Credits for Grocers (Feb., p. 6) 

DOA Predicts 10% to 15% Food Price Rise 
in ‘81 (Feb., p. 7) 

Supreme Court Rules for Employer Rights 
(May, p. 6) 

Where the Bottle Bills Are (July, p. 7) 

Butter Surplus: 11 Billion Pounds (Aug., p. 
6) 


Anti-Price Change Bills Resurface (Aug., 


p. 7) 

How Reagan's Plan for Economic Recovery 
Affects Supermarkets (Aug., p. 24) 
Existing Regulations FMI Would Like 
Changed or Dropped (Aug., p. 26) 
What Does LIFO Stand For? Not What You 

May Think... (Aug., p. 28) 


Grocery Store Sates 


Grocery Retailing in the ‘80s—The Trend 
Lines Are Becoming Clear (Sept., p. 31) 

34th Annual Consumer Expenditures 
Study (Sept., p. 31) 

Highlights of 1980 (Sept., p. 31) 

SAMI: Grocer’s Volume Peaks Mid-Octo- 
ber to Mid-December (Nov., p. 13) 


Heauty AND Beauty Aips 


Hair Care: The Market (April, p. 14) 

Hair Care: The Major Categories (April, p. 
20) 

Hair Care: Manufacturer Support (April, p. 
22) 

Hair Care: Buyer's Guide to Products and 
Programs (April, p. 26) 

Analgesics Sales Pull Ahead of Tooth- 
paste, as Grocers Grab 38% of U.S. HBA 
Dollars (Sept., p. 68) 

Cosmetics & Skin Care: The Market (Oct., 
p. 37F) 

Cosmetics & Skin Care: The Categories 
(Oct., p. 371) 

Cosmetics & Skin Care: A Buyer's Guide to 
Products and Services (Oct., p. 37L) 


HoustHotp Suppuies 


Suds Slated for Slower Sales Growth 
(Dec., p. 6) 


INDEPENDENTS 


How a Single Store Uses Scanning in Mer- 
chandising (Feb., p. 23) 





IAA 


Bob Woodson Builds 
(April, p. 32) 

How Bob Stewart Plugged the Energy 
Drain from his Glass ‘Cathedral’ (May, 


his Dream Store 


p. 19) 
The ‘Indepedent’ today (July, p. 13) 
Chains Found Buffalo a Quagmire but In- 
dependents Thrive (july, p. 21) 
Living the Strenuous Life [Joe Prout] (July, 


. 24) 
Sacramento: A Tough Market for Big 
Chains (July, p. 28) 
Tantleff's New Foodtown Goes Heavy on 
Services (July, p. 34) 


INTERNATIONAL LeTTERS 


(Cotumn) 


Though Safeway Suffers at Home, Foreign 
Groups Doing Well (July, p. 11) 
Australia, Austria, Canada, etc. (Dec., p. 13) 


INTERVIEWS 


An Hour with Jim McNutt (June, p. 46) 
A talk with Glen Woodard (April, p. 42) 


Manacement (Cowumn) 


Tracking Pounds, Profits Pinpoints Per- 
ishables Performance (May, p. 74) 
Manpower Planning Is Your Company's 

Future (Dec., p. 11) 


Marxetine (Cowumn) 


Power Balance Shifting as Scan Data Arms 
Retailer (Jan., p. 42) 

Coupons: Pot Shots Notwithstanding, 
They're Used Because They Work 
(Feb., p. 42) 

Couponing: Power Tool for the 
1980’s...But Only for Well Informed 
Marketers (March, p. 40) 

Consorting with the ‘Enemy’ to Expand 
Total Sales: An Unthinkable Strategy? 
(April, p. 56) 

Five Strategies of ‘Risk Avoidance’ to 
Minimize New Product Casualties 
(May, p. 67) 

Video Point-Of-Sale Is Here...But What 
Will Its Future Be? (Aug., p. 34) 


Miarketinc 


Power Balance Shifting as Scan Data Arms 
Retailers (Jan., p. 42) 

Has Our Marketing Boxed Us In? (Feb., p. 
46) 

Coupons: Pot Shots Notwithstanding, 
They’re Used Because They Work 
(Feb., p. 42) 

Couponing: Power Tool for the 
1980’s...But Only for Well Informed 
Marketers (March, p. 40) 

Consorting with the ‘Enemy’ to Expand 
Total Sales: An Unthinkable Strategy? 
(April, p. 56) 

Five Strategies of ‘Risk Avoidance’ to 
Minimize New Product Casualties 
(May, p. 67) 

On the Track of Coupons (June, p. 7) 

Alpha Beta Makes It Fun (Aug., p. 6) 

Video Point-Of-Sale Is Here...But What 
Will Its Future Be? (Aug., p. 34) 

How to Tell If the Package Will Sell (Nov., 
p. 6) 


Miarxets in Fuux 


How Rowndy’s Rocked Old Milwaukee 
(March, p. 23) 

St. Louis: Arch Rivals Declare War (May, 
p. 25) 

Merket Report on Motown: Mixed (June, p 
17) 

When it Comes to Kansas City They've 
Gone About as Far as They Can Go 
(July, p. 16) 

Little Rock Goes Critical (Oct., p. 12) 


Meat 


Fat Is Out, Lean Is In; Needed: Beef Grad- 
ing Changes (May, p. 59) 





It’s ‘White Vs. Red’ in the Great Fresh Meat 
Race (Aug., p. 8) 

Results: 1980 Beef Distribution Survey 
(Aug., p. 10) 

How Roger Williams Handles Three Mil- 
lion Pounds of Fresh Meat Weekly 
(Aug., p. 12) 

How to Merchandise Meat for the Micro- 
wave Oven (Aug., p. 16) 

Hot Hoosier Dog! It’s 527 Feet of Frankfurt- 
er (Sept., p. 10) 


Meat (Cowumn) 


Fat Is Out, Lean Is In; Needed: Beef Grad- 
ing Changes (May, p. 59) 

How to Merchandise Meat for the Micro- 
wave Oven (Aug., p. 16) 


MiercHANDISING 


Merchandisers, Are You as Smart as You 
Think?...Take Our Quiz! (Jan., p. 40) 
Candy Takes a Price Punch But Is Still a 

Winner (March, p. 33) 

Merchandising Quiz Proves Tough: No 
One Gets All Correct (March, ‘p. 38) 
Supers Developing the Film and Finishing 

Market (April, p. 49) 

Retail Control Systems Set Stage for Better 
Profits (May, p. 53) 

Wine: Movement Makes Merchandisers 
Mellow (June, p. 33) 

Soft Drinks: Sales Effervescence Pleases 
Retailers (June, p. 35) 

Snacks: No Economic Crunch (June, p. 37) 

Just a Little Nudge Boosts Snacks (June, p. 
38) 

Beer: New Varieties Deluge Stores (June, p. 
34) 

Greeting Cards: Investment 
Pays Off (Aug., p. 17) 
P&C Food Markets: Stationery Joins the 

Fast Movers, Sales Double (Aug., p. 18) 

School Supply Sections Get Home Office 
Business Boost (Aug., p. 19) 

Bouncing Inventory? Here’s How to Spot 
the Probable Cause (Aug., p. 36) 

New Product Strength Sparks ‘Dog Food 
Eat Dog Food’ Battles (Sept., p. 79) 
Birth ‘Boomlet’ Boosts Baby Food Sales 

16.2% (Sept., p. 80) 

Low-Tars Fuel Cigarette Sales Gain (Sept., 
p. 82) 

Promotions at Smith’s Food King Boost 
Frozens Sales 20% (Sept., p. 86) 

Retailers Roll Out the Barrel to the Tune of 
a $1 Billion Increase (Sept., p. 88) 

Corn Snacks, Whole-Grain Crackers Gain 
on Potato Chip’s Long Lead (Sept., p. 
91) 

Time-Saving Price Advantages Keep Cere- 
al Sales Crisp (Sept., p. 94) 

Light-Packed Fruits and Italian Sauces 
Brighten Category (Sept., p. 96) 

Consumers Eat More Cheese, Yogurt 
(Sept., p. 99) 

Publications: Supers Read the Bottom 
Line...And Like What They See (Oct., p. 
27) 

Diet Foods: Getting Merchandising into 
Shape (Oct., p. 29) 

How to Reap the Holiday Harvest (Nov., p. 
11) 

Parlaying ‘Do It Yourself’ into Car Care 
Profits (Nov., p. 19) 

Retailing Focus: Wine (Nov., p. 22) 

Cigarettes in Supermarkets: End-Cap or 

In-Line? (Dec., p. 23) 


in Footage 


Mercxanpisine (Cotumn) 


Merchandisers, Are you as Smart as you 
Think?...Take our Quiz! (Jan., p. 40) 
Merchandising Quiz Proves Tough; No 
One Gets All Correct (March, p. 38) 
Retail Control System Sets Stage for Better 

Profits (May, p. 53) 
Bouncing Inventory? Here’s How to Spot 
the Probable Cause (Aug., p. 36) 


Mooney Manacement 


S.E.C.’s New Rules Promise Lively Spring 
Stockholder Meetings (April, p. 29) 





OPERATIONS 


Add New Ticks to Labor Costs This Month 
(Jan., p. 8) 

Backhaul: New Programs Present Few 
Problems for Distributors and Suppli- 
ers (March, p. 9) 

Minimum Wage Ups Prices (April, p. 6) 

Retail Energy Management: A Common- 
sense Approach to Energy Savings 
(May, p. 28) 

Direct Store Delivery: Retailers Gain More 
Control at Store Level (June, p. 21) 
Computers Streamline Direct Store Deliv- 

ery (June, p. 29) 

Random-Weight Scanning Now a Reality 
(June, p. 31) 

A Machine for All Returnables (July, p. 7) 

Sales Volume Increases Productivity (July, 
p. 7) 

Sending a Letter Now Costs $6.63 (July, p.7) 
How Reagan’s Plan for Economic Recovery 
Affects Supermarkets (Aug., p. 24) 
Toledo Offers $25 Bounty to Grinder Find- 

ers (Sept., p. 6) 
Retailers Losing Out on RDA (Dec., p. 6) 
It's Petty ... But It’s Theft: When Do You 
Prosecute? (Dec., p. 26) 


Personauity ProFites 


Courage [Joe Bruno] (Jan., p. 26) 

Julie Rose’s Song Is: I'll Take Manhattan 
and a Small Piece of the Bronx and 
Broc'lyn (Feb., p. 28) 

Close-L, on Gene O'Neill (June, p. 41) 

Living the Strenuous Life [Joe Prout] (July, 
p. 24) 


Per Neeps 


Promotional Jousting Intensifies as Pet 
Foods Proliferate (Jan., p. 37) 

People & Pets: More and More, the U.S. 
Family of Four? (Jan., p. 39) 

Pet Product Sales Up with Pet Population 
(April, p. 6) 

New Product Strength Sparks ‘Dog Food 
Eat Dog Food’ Battles (Sept., p. 79) 


Propuce 


Changing Eating Habits Mean More Like It 
Fresh (March, p. 30) 

Sow Seeds Now for Bumper Crop of Sum- 
mer Produce Profits (May, p. 41) 

How Full-Thrust Marketing Sparked 16- 
Fold Nectarine Tonnage Hike (June, p. 
42) 

How Research Speeds 
Movement (July, p. 39) 

Capture Consumer’s Fancy with Colorful 
Tropical Fruits (Aug., p. 31) 

The Potato Shakes Off Dusty Image and 
Regains Market Share (Sept., p. 20) 
Avocado Growers Set to Swat ‘Medfly 

Ruboff’ (Oct., p. 9) 

Getting Consumers Red-dy for Winter To- 
matoes (Nov., p. 6) 

Sow Seeds Now for Bumper Crop of Sum- 
mer Produce Profits (May, p. 41) 

How Full-Thrust Marketing Sparked 16- 
fold Nectarine Tonnage Hike (June, p. 
42) 

How Research Speeds 
Movement (July, p. 39) 

Capture Consumer's Fancy with Colorful 
Tropical Fruits (Aug., p. 31) 

The Potato Shakes Off Dusty Image and 
Regains Market Share (Sept., p. 20) 
The Greening From Abroad of our Winter 

Produce Sales (Dec., p. 8) 


Propuce (Covumn) 


Sow Seeds Now for Bumper Crop of Sum- 
mer Produce Profits (May, p. 41) 

How Full-Thrust Marketing Sparked 16- 
Fold Nectarine Tonnage Hike (june, p. 
42) 

How Research Speeds 
Movement (July, p. 39) 

Capture Consumer’s Fancy with Colorful 
Tropical Fruits (Aug., p. 31) 

The Potato Shakes Off Dusty Image and 
Regains Market Share (Sept., p. 20) 
The Greening from Abroad of our Winter 

Produce Sales (Dec., p. 8) 


Fresh Produce 


Fresh Produce 


Fresh Produce 


SUPERMARKET BUSINESS: DECEMBER 1981 
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Proto Suppties 


Supers Developing the Film and Finishing 
Market (April, p. 49) 


Pus.icATIONs 


Publications: Supers Read the Bottom 
Line...And Like What They See (Oct., p. 
27) 

Retailers Losing Out on RDA (Dec., p. 6) 


Pusuisher’s Note 


A New Impression of Things (Jan., p. 4) 

Has Our Marketing Boxed Us In? (Feb., p. 
46) 

Dealing Today with Tomorrow (March, p. 
46) 

Seeing from All Sides (April, p. 62) 

More Flak on the Coupon Front (May, p. 
80) 

The Cooperation Quotient—How High? 
(June, p. 50) 

No Crystal Balls Around Here (July, p. 46) 

Supermarket Business: One Year Later 
(Oct., p. 38) 


SCANNING 


Scanning 1981; The Momentum Builds 
(Feb., p. 10) 

Scanning and Market Research: Long 
Promised, Now a Reality (Feb., p. 14) 

Goal of Meijer One-Stop Combos: Integrat- 
ed Scanning of Food, GM (Feb., p. 16) 

At Gromer’s Scanning All Departments 
Builds Tight Operation (Feb., p. 17) 

Up the Scan Ladder (Feb., p. 18) 

How a Single Store Uses Scanning in Mer- 
chandising (Feb., p. 23) 

Scanning Distributed Processing Come to 
One Meat Warehouse (Aug., p. 14) 
Scanning: Overlooked Tool for Internal 

Auditor (Nov., p. 27) 


Security 


Crime Fight Gets Smart (June, p. 7) 
Shoplifters’ Income Keeps Pace with Infla- 
tion (Sept., p. 6) 
It’s Petty ... But It's Theft: When Do You 
Prosecute? (Dec., p. 26) 


Service MercHANDIsiING 


Service Merchandising: Not Just a Man’s 
Job Anymore (April, p. 37) 

Yesterday's ‘Rack Jobber’ Evolves Into Full 
Service Pro (April, p. 38) 

Merchandising Service: ‘Doing (Only) 
What We Do Best’ Pays Off Big for Sav- 
A-Stop (Oct., p. 18) 


SNACKS 


Snacks: No Economic Crunch (June, p. 37) 

Just a Little Nudge Boosts Snacks (June, p. 
38) 

Corn Snacks, Whole-Grain Crackers Gain 
on Potato Chip’s Long Lead (Sept., p. 
91) 


Sociat TRENDS 


Changing Lifestyles (Jan., p. 19) 

People and Pets: More and More, the U.S. 
Family of Four? (Jan., p. 39) 

Black/Hispanicr Buying Power Acknowl- 
edged by SAMI Study (Feb., p. 6) 

Hispanic Market Needs More Bilingual La- 
bels (Feb., p. 6) 

Dietary Guidelines? 7 in 10 ‘Never Heard 
of Them’ (April, p. 6) 

Shoppers Lack Time Needed to Save on 
Food (April, p. 6) 

Inflation-Beset Elderly Hold Out for Qual- 
ity (June, p. 8) 

Is Your Store Climate Ripe for Summer 
Shoppers? (June, p. 8) 

Mom and Pop Change Habits Due to Work 
(July, p. 9) 

Study: Singles Not So Different from Tra- 
ditional Shoppers (Sept., p. 6) 

Growing Child Population Promises to Put 
New Snap in Cookie Sales (Oct., p. 9) 

Northeast Edges South in Chicken Con- 
sumption (Oct., p. 9) 


Continued on next page 


39 








1981 
EDITORIAL INDEX 


Continued 





Speciatty Foops 


Even in Schenectady They're Saying Si! 
Si! to Mexican Food (Aug., p. 20) 


Store Desion 


Solar Soup Heats Experimental Siore (Jan., 


p. 30) 

Bob Woodson Builds His Dream Store 
(April, p. 32) 

How Bob Stewart Plugged the Energy 
Drain from his Glass ‘Cathedral’ (May, 


p. 19) 

Store Remodeling: Roche Takes the High 
Road in a Market of Sluggers (Dec., 
p. 18) 


Store Formats 


Going for Share (Jan., p. 10) 

Who Shops Warehouse Stores? (Jan., p. 13) 

Can You Change Your Store Image? (Jan., 
p. 44) 

Grocery Retailing in the '80s—The Trend 
Lines Are Becoming Clear (Sept., p. 31) 

Little Rock Goes Critical (Oct., p. 12) 


Store PLANNING 


Scan-Based Researched Data Can Give 
Sharp Competitive Edge (Feb., p. 39) 

How to Evaluate a Potential Store Site 
(May, p. 55) 

Store Planner’s 1981 Equipment Directory 
(Nov., p. 33) 


SupPLEMENTS AND 
Apvertisinc Inserts 


Hair Care in the Supermarket (April) 
Instore Magazine (June) 

Baked Foods Merchandiser (October) 
Cosmetics & Skin Care (October) 


TecunoLoey (Cowumn) 


Careless Data Collection Makes it Void 
(Jan., p. 41) 

How Many Essential Services Do You Pro- 
vide? (Feb., p. 37) 

EDI Re-examined: It Looks Good; Let’s Get 
Moving (March, p. 35) 

Ease DP Personnel Crunch with New 
Warehouse Program Products (April, p 
58) 

How H.E. Butt Streamlined Warehouse 
Flow of Goods by Combining Program 
Products Internal Systems (May, p. 41) 

Order Entry Unit Strides Create New Op- 
portunities in Cost Control, Data Gath- 
ering (June, p. 28) 

Where Are Real Technological Strides? In 
Mini Computer Advances (July, p. 37) 


Scanning Distributed Processing Come to 
the Meat Warehouse (Aug., p. 14) 
Well-Planned Mini Computer System Can 
Double Your Bottom Line Profits (Sept., 
p. 25) 

Outline Your Benefits to Justify Automa- 
tion Costs (Oct., p. 33) 

Scanning: Overlooked Tool for the Internal 
Auditor (Nov., p. 27) 

Develop a Master Strategy Before You 
Automate (Dec., p. 12) 


TECHNOLOGY 


Careless Data Collection Makes it Void 
(Jan., p. 41) 

Scanning ard Market Research: Long 
Promised, Now a Reality (Feb., p. 14) 

How Many Essential Services do you Pro- 
vide? (Feb., p. 37) 

EDI Re-examined: It Looks Good; Let’s Get 
Moving (March, p. 35) 

Ease DP Personnel Crunch with New 
Warehouse Program Products (April, p. 
58) 

Energy Counterattack with New Manage- 
ment Tactics (May, p. 11) 

Energy Interface Ties in with POS Com- 
puter (May, p. 12) 

How H.E. Butt Streamlined Warehouse 
Flow of Goods by Combining Program 
Products, Internal Systems (May, p. 47) 

Computers Streamline Direct Store Deliv- 
ery (June, p. 29) 

Where Are Real Technological Strides? In 
Mini Computer Advances (July, p. 37) 

How Roger Williams Handles Three Mil- 
lion Pounds of Fresh Meat Weekly 
(Aug., p. 12) 

Scanning, Distributed Processing Come to 
the Meat Warehouse (Aug., p. 14) 
Well-Planned Mini Computer System Can 
Double Your Bottom Line Profits (Sept., 

p. 25) 

Jewel Expands Bank Services (Oct., p. 10) 

Outline Your Benefits to Justify Automa- 
tion Costs (Oct., p. 33) 

Scanning: Overlooked Tool for the Internal 
Auditor (Nov., p. 27) 

Develop a Master Strategy Before You 

Automate (Dec., p. 12) 


Tosacco 


Low-Tars Fuel Cigarette Sales Gain (Sept., 
p. 82) 

Cigarettes in Supermarkets: End-Cap or 
In-Line? (Dec., p. 23) 


Trainins (Coiumn) 


Managing the Training Experience (Feb., 
p. 33) 

How to Hire a Store Staff that Reflects your 
Philosophy (March, p. 37) 

Disarm Belligerant Shoppers with Em- 
ployees Trained to Care (May, p. 63) 

To Meet Your Goals, Outline Them And 
Show Employees How to Get There 
(June, p. 27) 


RESTAURANT 


MAGAZINE 


Magazine. Page after Page of Restaurant Reviews with Photo- 


iY 1 With More Restaurant News and Information Than Any Other 


graphs. Menu Selections. Prices. House Specialties. And The 
Reviewers Impartial Opinions Plus Many Letters From The Dining Out Public 


About Their All Time Favorites And New Discoveries 


Publication That Has No Peers 


SAVE 50% OFF 
COVER PRICE OF $1.75 


12 ISSUES FOR $10.00 
PLUS FREE 


MASTERCHEFS 
COOKBOOK 
Retail Value $12.50 
LEARN THE 
TECHNIQUES OF WORLD- 
FAMOUS CHEFS 


A One Of A Kind 





YES, PLEASE SEND ME 12 MONTHLY ISSUES OF RESTAURANT 
MAGAZINE AND THE MASTER CHEFS COOKBOOK—BOTH FOR ONLY 
$10.00. 


Name_ 
Address 
City___ ' 


Mail this card and enclose $10.00 to 


State ee 


RESTAURANT MAGAZINE, 806 S. Robertson, LA., CA 90035 
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How to Make Training a Profit Center 
(July, p. 41) 

How to Get Better Work from First-Line 
Employees (Nov., p. 29) 


Warexouse Stores 


Who Shops Warehouse Stores? (Jan., p. 13) 

New England Heats Up for a Long Winter 
(Jan., p. 17) 

Box Store Advertising Added to Research- 
er’s Base (Nov., p. 6) 


WAREHOUSING 


Spelunking for Frozen Food? (Jan., p. 33) 

Mechanized Warehousing: The Human 
Factor Is Critical (March, p. 12) 

Will Foreign Capital Find Gold in U.S. 
Cash & Carry? (April, p. 50) 


WHOLESALERS 


Up the Scan Ladder (Feb., p. 18) 
A.G. of Colo. in Push to Up Sales (March, 


Di 7, 
How Roundy’s Rocked Old Milwaukee 
(March, p. 23) 








AD INDEX 


American Egg Board........Cover II 
Barbecue King......... 

Borden, Inc 

Campbell Soup Co. . 

Colgate Palmolive co. . 

Columbian Coffee 

Futoran Sales Associates, Inc. .. 
Lorillard Tobacco Co. ...... ccerene 
Miles laboratories, Inc. Cover III 
NabiscoCorp. .......... Sale vances 
New Brunswick 

Philip Morris, Inc Cover IV 
Proctor & Gamble Co. ........... 37 
R. J. Reynolds Tobacco Co. 

Restaurant Publications 


SF 

Shaw & Slavsky, Inc 5 
Stockley-Van Camp, Inc.......... 3 
Toledo Scale 

Union Carbide 


“This advertising index is provided as 
an additional service. The publisher does 
not assume any liability for errors or 
omissions.” 








MARKETPLACE 


REACH MORE THAN 90,000 SUPERMARKET DECISION-MAKERS 


RATES 
$55.00 per column inch 
$52.50 per column inch 
Contract rate .. $47.50 per column inch 
Not subject to agency discounts 
Estimate a column inch as 40 
characters per line, seven lines per 
inch. Specify whether you require a 
blind or box number. Box number 
cost is $5.00 additional 
To place your ad, phone Dick 
Noble at 212/354-5169. Or mail 
copy to 


SUPERMARKET BUSINESS, MARKETPLACE 
Attn: Dick Noble 
25 West 43rd St 
New York, NY 10036 


@ Assistant Manager 
@ Butcher 





@ Delivery Services 








SUPERMARKET HELP WANTED 


top opportunity — supermarket positions open for part-time or full time profes- 
sionals, retirees, students or trainees in the following fields. 


@ Dairy — Frozen Food 


GROCERY BUSINESS 
FOR SALE 


Established, profitable grocery businesses 
located west of the Mississippi for sale by 
owner. Priced from $35,000 to $440,000. 
For further details, contact: 


AFFILIATED BUSINESS 
CONSULTANTS 


Box 6358, Co. Spgs., Co. 80934 
4-800-227-1617 x408 
In Ca: 1-800-772-3545 x408 
No fee to buyer involved 


@ Front End 
@ Office Assistants 
@ Produce 
@ Gal/Guy Friday 





Call Mr. Simon at 242/619-4893 | 


U.S. Postal Service 
STATEMENT OF OWNERSHIP, 
MANAGEMENT & CIRCULATION 
(Required by 39 U.S.C. 3685) 


1. Title of publication: SUPERMARKET BUSI- 
NESS. Publication no.: 883-200. 2. Date of 
filing: 9/23/81. 3. Frequency of issue: Monthly. 
A. No. of issues -ublished annually: 12. B. 
Annual subscription price: $26.00. 

4. Complete mailing address of known office 
of publication (street, city, county, state and 
zip code) (not printers): 25 West 43rd Street, 
New York, NY 10036. 

5. Complete mailing address of the headquar- 
ters or general business offices of the pub- 
lishers (not printers): 25 West 43rd Street, 
New York, NY 10036. 

6. Full names and complete mailing address 
of publisher, editor, and managing editor. 
Publisher (name and complete mailing ad- 
dress): Jeffrey A. Schaeffer, 25 West 43rd 
Street, New York, NY 10036; Editor (name 
and complete mailing address): Kenneth P. 
Partch, 25 West 43rd Street, New York, NY 
10036; Managing Editor (name and complete 
mailing address): Carol Fensholt, 25 West 
43rd Street, New York, NY 10036. 

7. Owner (owned by a corporation, its name 
and address must be stated and also immedi- 
ately thereunder the names and address of 
stockholders owning or holding 1 percent or 
more of total amount of stock. Fieldmark 
Media, Inc., 25 West 43rd Street, NY NY 
10036; Jeffrey A. Schaeffer, 25 West 43rd 


Street, NY NY 16036; SOS & Co., c/o Sosland 
Companies, 4800 Main Street, Kansas City, 
MO 64105. 

8. Known bondholders, mortgagees, and 
other security holders owning or holding 1 
percent or more of total amount of bonds, 
mortgages or other securities (if there are 
none, so state): NONE. 9. For completion by 
nonprofit organizations authorized to mail at 
special rates (Section 411.3, DMM only). 

Not applicable. 

10. Extent and nature of circulation: {1) 
Average no. copies each issue during preced- 
ing 12 months; (2) Actual no. of copies of 
single issue published nearest to filing date: 
A. Total no. copies (net press run): (1) 101,942; 
(2) 104,000. B. Paid circulation: 1. Sales 
through dealers and carriers, street vendors 
and counter sales: (1) None; (2) None. B. 2. 
Mail subscription: (1) 858; (2) 850. C. Total 
paid circulation (sum of 10B1 and 10B2): (1) 
858; (2) 850. D. Free distribution by mail, car- 
rier or other means, samples, complimentary, 
and other free copies: (1) 98,557; (2) 99,234. E. 
Total distribution (sum of C and D): (1) 
99,415; (2) 100,084. F. Copies not distributed: 
(1) Office use, left over, unaccounted, spoiled 
after printing: (1) 2,527; (2) 3,916. 2. Return 
from news agents: (1) None; (2) None. G. Total 
(Sum of E, F1 and 2—should equal net press 
run shown in A) (1) 101,942; (2) 104,000. 

11. I certify that the statements made by me 
above are correct and complete: Eric Braun- 
stein, Business Manager. 
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